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Joint Industry Committee for WEB Standards

JICWEBS’ purpose is to deliver trust in the digital ad trading market 



JICWEBS past, present & future

1. Realism over idealism

2. Transparency builds trust

3. Global standards for local markets



Group structure and reporting

Video and Ad 

metrics

Brand Safety

(DTSG)
Viewability Anti-Fraud



JICWEBS Viewability Principles

Move to trade on 
‘Viewable Impressions’ 
(rather than ‘Served Impressions’)

How do I know HOW each product 
works when measuring viewability?



Viewability, what’s next?



www.abc.org.uk/viewability



www.abc.org.uk/viewability
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3. Global standards for local markets
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